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6. PREP-3. 
Outreach and public 
awareness and 
education resources 
are available and 
distributed.

Tsunami Ready Indicator



Outreach and public awareness and 
education resources.

• Materials should include, where appropriate, 
tsunami evacuation maps, evacuation routes, 
safety tips and information about when and 
how to respond to warnings (including natural 
warnings for regions with a local tsunami 
threat).

• They should be tailored to meet local 
information needs and be based on location-
specific tsunami threats. 

• All schools within the community requesting 
recognition should receive a copy of the 
materials. 



Outreach methods

• Brochures and flyers distributed at public venues and/or bulk 
mailed to local residents and businesses.

• Comics and boardgames
• Newspaper articles and inserts.
• Public utility/service industry bill safety notices .
• Local faith-based and civic organization bulletins/mailings.
• Local radio and television.
• Billboard, roadside, highway or educational signs.
• Historical markers and interpretative signs.
• Websites/Social media.
• Bulk email.

Three or more methods should be used, including: 



Possible physical locations for distribution of 
material

• Schools
• Visitor centres and local tourist businesses (e.g. 

restaurants, bars etc)
• Hotels, motels and campgrounds
• Public libraries
• Community centres
• Kiosks or information centres (e.g. malls, stores etc)
• Childcare centres
• Banks
• Utility companies
• Health centres
• Ports of entry

Locations for the distribution of outreach material will depend on the 
nature of the material, some other examples include:



Important considerations in developing awareness 
material and campaigns

Local or traditional knowledge: This can be a powerful tool to support scientific 
knowledge in community preparedness. Although it may be the most effective means 
in a more traditional or remote community, in general, local traditional knowledge 
alone will not be enough to ensure an effective response. Additional information on 
warning systems and evacuation and return arrangements is required.

Community needs: To be effective, awareness activities and material should be 
tailored to the country or area-specific community needs. Factors such as geography, 
demographics, language, cultural, religious and social orientations should influence 
the awareness approach. They will present both strengths and opportunities.

Coordination and collaboration: Working together among the different agencies 
involved is essential. Involvement and commitment by all stakeholders will support 
sustainability.



Public policy:  A formal tsunami education and awareness programme that is able to
sustain itself over political cycles and generations can be highly effective, and may be 
the only feasible (funded) mitigation for localities where the occurrence of tsunamis is
infrequent.

A multi-faceted approach: The awareness programme should target a variety of 
formal and informal education, and awareness-building and preparedness activities 
such as exercises or drills

Content: Campaigns and material should anticipate and answer the obvious questions 
of the target audience simply and clearly. 

Important considerations in developing awareness 
material and campaigns



“…. this must be a false tsunami. 
There’s no siren. No water 
receding. We thought this should 
only be a hoax… what happened 
was different than what we learned 
6 years ago…”

A youth group for disaster preparedness 
that was trained in 2012

*This was based on tsunami drill exercise 
where the scenarios is based on tectonic 
EQ outside the Palu bay This scenario is 
adopted in the Palu City Contingency 
plan

Education Materials versus Reality



“… I was on the quay in Talise Beach, 
preparing may vendor stall for the 
Festival, I felt the afternoon EQ 
(15:00) and I had bad feeling about it, 
but I decided to stay. As evening EQ 
(18:00) happened the quay where I 
was on collapsed, I fell into the sea. I 
struggled to stay afloat but the wave 
kept on pulling me down, I felt like I 
am inside a blender being spin 
around under water. Until suddenly I 
was tossed up to the surface and 
able to hold on to a plank around my 
neck. I was then drifted to a fallen 
tree where I can climb. I hold on there 
until somebody helped me….” 
Tsunami Survivor, Kelurahan Tipo, 
Kecamatan Ulujadi

In the coast of Palu (Pantai Talise) and Tanjung, Donggala, the land collapsed to the sea as the 
earthquake happened and the water came immediately no lapse time and no water receding 

Education Materials versus Reality

“…there was no sea water 
receded, in this area, all 
the houses just collapsed, 
sunk into the sea and the 
water came at the same 
time…”
Tanjung Batu Village, Donggala



1945 Makran 
Tsunami

38 videos

1992 Flores 
Tsunami

45 videos

1994 
Banyuwangi 

Tsunami
46 videos

1950 Ambon 
Tsunami

28 videos

2015 2016 2018 2019 2020

1996 Biak 
Tsunami

60 Videos

2021

2000 Banggai 
Tsunami

72 Videos

2022

Central Sulawesi 
Tsunamis (1927, 

1938, 1968, 
1996, 2018)
30 videos

1995 Dili 
Tsunami

East Timor
37 Videos

2023

2004 Indian 
Ocean 

Tsunami in 
Seychelles
8 Videos

2023

Localized Outreach Resources

1979 
Lembata 
Tsunami

21 Videos

2024

2004 Indian 
Ocean 

Tsunami in 
Maldives
10 Videos

Global Tsunami 
Survivors

(Indonesia, 
Japan, India, 

Sri Lanka, 
Chille, Greece 

Turkey)
15 videos

2025

1998 
Taliabu 
Island 

Tsunami
11 Videos

2024 2024



Video Documented 
421 Stories of Eyewitness and 
Survivors of Past 16 Tsunamis
(290 in YouTube IOTIC 131 in Process)

Localized Outreach Resources



Localized Outreach Resources

Tsunami Outreach 
Resource

Based on local and 
cultural approach



Localized Outreach Resources

Outreach 
Resource 

Based on local 
context

Samoa



One gallon  
per person, per day, for at least
7 days, for drinking and sanitation.

A supply of  
at least 7 days of food per person.

Ready to eat canned meat, fruit  
and vegetables
Powdered milk and soup  
Crackers, granola, trail mix  
Manual can opener

Collect at least a week’s worth  
of any prescription medicines  
you’re taking.

Cash
Enough money (in small bills)  
to purchase extra food, water or  
other items, for at least 7 days.

Hawaii Department of Health www.health.hawaii.gov
Hawaii Emergency Management 
Agency

www.scd.hawaii.gov/preparedness.ht
ml

(includes links to neighbor islands)

Dept. of Emergency Mgmt. (O‘ahu) www.honolulu.gov/dem.html
American Red Cross www.redcross.org
Centers for Disease Control www.cdc.gov

and Prevention

Federal Emergency Management 
Agency

www.fema.gov

Department of Homeland Security www.ready.gov

Posters, Leaflets, etc.

http://www.health.hawaii.gov/
http://www.scd.hawaii.gov/preparedness.html
http://www.scd.hawaii.gov/preparedness.html
http://www.honolulu.gov/dem.html
http://www.redcross.org/
http://www.cdc.gov/
http://www.fema.gov/
http://www.ready.gov/


Social Media



7. PREP-4. 
Outreach or 
educational 
activities are held 
at least three times 
a year.

Tsunami Ready Indicator



Outreach or educational activities
Public outreach and educational activities should be conducted annually in the community.

• These activities may be multi-hazard as long as they include tsunamis in the content. 
• The number of activities required for a given community will be three, where at least 

one is a community-wide event.  

• Leveraging of national, state and regional 
campaigns, including use of social media.

• Multi-hazard events or presentations.
• Booths at community events and fairs.
• Community tsunami safety workshops, 

town hall or similar public meetings.
• Presentations or workshops for faith-based 

or cultural organizations, community or 
civic groups.

• Local public safety campaigns, such as 
“Tsunami Preparedness” week/month.

• Media workshops.
• Local business workshops to help them develop 

response and business continuity plans.
• Information for business owners for employee 

training, outreach or education that targets high-
occupancy businesses in tsunami hazard zones 
(e.g. hotels, restaurants, fisheries, industrial 
sites).

• Door-to-door safety campaigns targeted to 
residents and businesses living or working in 
the community’s tsunami hazard zone.
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